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Diversity Diversity 
is vitalis vital



Wolves and Wildland Values Wolves and Wildland Values ……..
USFWS: Wildlife watching (2001) valued at USFWS: Wildlife watching (2001) valued at 

approx. $350 Million in Montana, (10,300 approx. $350 Million in Montana, (10,300 
jobs).jobs).

Wolves Wolves ≅≅ $35 Million to Greater Yellowstone$35 Million to Greater Yellowstone
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Direct Economic Direct Economic 
BenefitBenefit
Sustains Diverse Sustains Diverse 
Natural ResourcesNatural Resources
Supports Supports 
peripheral peripheral 
businessesbusinesses

TourismTourism



Diverse natural resources Diverse natural resources 
•• Provide opportunityProvide opportunity
•• Array of products and services Array of products and services 
•• Ability to change with marketsAbility to change with markets
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Characteristics of EcotourismCharacteristics of Ecotourism

Minimize ImpactMinimize Impact

Build Environmental & Build Environmental & 
Cultural AwarenessCultural Awareness

Positive Experience for Positive Experience for 
Visitor and HostVisitor and Host

Direct Financial Benefits Direct Financial Benefits 
for Community & Environmentfor Community & Environment

Advocates for Sustaining Advocates for Sustaining 
DiversityDiversity
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Small businessSmall business

•• Most adaptableMost adaptable
•• InnovativeInnovative
•• In tune with In tune with 

changing marketschanging markets
•• Works to sustainWorks to sustain

resourcesresources
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Alternative/Collaborative Alternative/Collaborative 
Products, Services & ValuesProducts, Services & Values

Wolves and Wolves and WildlandWildland Values Values ……..

•• UtilitarianUtilitarian
•• RecreationalRecreational
•• Scientific Scientific 
•• NaturalisticNaturalistic
•• Spiritual, et alSpiritual, et al……



Coordination Coordination 
between between 
stakeholders stakeholders 
is essential for is essential for 
sustainability.sustainability.

Wolves and Wolves and WildlandWildland Values Values ……..

•• NonNon--profitsprofits
•• ManagersManagers
•• Community membersCommunity members
•• Tourism operatorsTourism operators
•• Political leadersPolitical leaders



Wolves help establish a groundwork for Wolves help establish a groundwork for 
sustaining sustaining 

diverse ecosystem and economies.diverse ecosystem and economies.
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Change is not a way of Change is not a way of 
life, change life, change isis life.life.



Ken Ken SinaySinay
Yellowstone Safari CompanyYellowstone Safari Company

www.yellowstonesafari.comwww.yellowstonesafari.com

QUESTIONS?QUESTIONS?
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